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At PCCW Global, we go about our business with a keen 
sense of social responsibility, using our technology, global 
reach and talent pool to make a contribution to society 
wherever we see an opportunity to assist. 

We are one of the largest providers of managed internet 
services to multi-tenanted accommodation, and we offer a 
full portfolio of technical solutions adapted to the lifestyles 
of our users, as well as the welfare requirements of those 
organisations managing their accommodation.

In offering these services to our users across the UK, we 
are conscious of our role as a critical facilitator, helping 
to improve the lives of our user community, enabling 
communication with friends and loved ones, offering 
access to learning material to help educate and build 

careers, and providing a vital resource that many of us take 
for granted.

In the same way, we realise that we have a part to play in 
improving the lives of those around us. While being part of 
a global family, who themselves engage with communities 
all around the world, we also want to develop a strong 
engagement with our local community, to have a positive 
impact, nurture good relationships and demonstrate a 
long-term commitment to our society.

This strategy sets out our approach to community 
investment, and in doing so, we believe that we can 
enhance the lives of local people, making a better place for 
them to live and work. 

Introduction

Community investment is all about the time, money, 
knowledge and skills we invest in order to develop 
and support our local community.

We are all about delivering the best service we can 
for our customers. In the same way, we believe we 
can support our local community through a number 
of initiatives that together enhance the lives of our 
employees, their families and the wider community 
at large.

What is community investment?

Our community investment policy focusses  
on five priorities:

1. Supporting the Armed Forces community

2. Meeting needs of vulnerable customers

3. Improving digital inclusion

4. Supporting local charities

5. Local sourcing and procurement

Our prioritiesOur end user brands



Through our Media Force brand, we supply welfare 
broadband services to the Armed Forces. In many cases, 
this connects remote areas where few other providers wish 
to go.

In our dealings with the military, and the relationships 
we have developed over the last 20 years, we are proud 
to recognise the value that our Armed Forces and their 
families fulfil on our behalf. Above all, they deserve our 
respect, support, and fair treatment.

To this end, we are signatories of the Armed Forces 
Covenant, and participants in the Defence Employer 
Recognition Scheme.

The key principles of the Armed Forces Covenant are that:

• no member of the Armed Forces Community should face 
disadvantage in the provision of public and commercial 
services compared to any other citizen;

• in some circumstances, special treatment may be 
appropriate, especially for the injured or bereaved.

We are an equal opportunities employer who has actively 
sought service leavers to join our organisation. We seek 
to support the employment of veterans, young and old, 

by working with the Career Transition Partnership (CTP), 
in order to establish a tailored employment pathway for 
Service Leavers. 

In addition, we support our employees who choose 
to be members of the Reserve forces, including by 
accommodating their training and deployment where 
possible. 

Finally, we’re proud to support a number of Armed Forces 
charities, including Help for Heroes and the RAF Association.
We help them by providing important welfare services such 
as free internet access in recovery and training centres.  
We also provide them with marketing support and back 
office facilities, helping them to save costs, and allowing 
them to spend vital funds where they’re needed most.

Supporting the Armed Forces community

We are committed to treat all customers fairly, 
including those customers who are in vulnerable 
situations. We recognise that there are many 
circumstances and conditions that mean a customer 
may be vulnerable, and in these cases, we will offer a 
range of products and services to assist them,  
free of charge. 

Here are some of the things we assist with:

• Alternative formats – we can provide copies 
of our Terms and Conditions, complaint code of 
practice, and other policies, as well as bills in Braille 
or in large print format.

• Relay Service – this service enables the customer 
to make or receive calls in which part of, or the 
entire call, is made or received in text format. 

• Priority repair – if a customer is highly dependent 
on their phone or internet service, they will be 
prioritised in terms of home repairs, in the event of 
a complete loss of service, or where they can’t make 
outgoing calls. 

Meeting needs of  
vulnerable customers



As a socially responsible internet service provider, 
we understand the value of easy, affordable access 
to online services. It’s never been more important 
for the tenants of social housing providers to have 
good access to the internet, and our aim is to work 
with housing associations to provide access to 
critical services and increase digital inclusion.

For example, with our Optify® broadband for 
assisted living, we provide free access to specific 
external websites belonging to key organisations, 
such as the local council and government, Citizens 
Advice, education providers, libraries and the 
emergency services.

We also provide free onsite training to these users, 
which includes activities to improve access to 
the internet, develop relevant online skills, as well 
as provide the motivation and trust in accessing 
relevant online services.

Supporting a charity for disadvantaged children

PCCW Global has chosen to partner with All Afloat, 
an independent Welsh charity initiated by RYA Cymru 
Wales. The charity provides children from minority and 
disadvantaged backgrounds with an opportunity not just 
to try sailing, but also to become proficient and make it into 
a lifelong passion.

Through the provision of our services to housing 
associations in Wales, including broadband for residents, 
assisted living accommodation and a range of smart 
building solutions, we donate 10% of any order value 
to All Afloat, allowing them to help more local children 
throughout Wales.

Support for other charities 
We demonstrate support for other charities through 
participation in charity events, matched funding and 
support for employee volunteering.

We actively support our staff in their participation in 
fundraising events. We welcome collections, raffles and 
cake sales, and publicise all sponsorship opportunities for 
employees.

We’ve sponsored activities such as staff participation in the 
London marathon, a gruelling bike ride, plus bake-offs and 
coffee mornings, to name just a few!

Match funding  
We happily match all sponsorship totals achieved by our 
employees.

Volunteering 
Employees can apply for a volunteering opportunity, 
outlining goals they want to achieve. We vet these 
applications and approve activities that we feel are 
appropriate to achieving the goals of this community 
investment strategy.

Improving digital inclusion

Supporting local and national charities



We take our environmental responsibility very seriously.  
We hold the ISO 14001 environmental management 
standard and we are committed to managing our 
environmental impacts in a responsible way. 

We encourage staff to use technology as an alternative 
to driving, providing the necessary equipment for home 
offices and encouraging train travel whenever possible.

An area we have applied increased focus over the last two 
years has been to increasingly source products and services 
locally, rather than go nationally for them.

From office supplies to creative agency work, and insurance 
to mobile phones, we have consciously sought local 
businesses to supply the services we need in order to 
provide our services nationwide. 

Local sourcing and procurement

We are part of an organisation that proudly supports the 
global community where it can.

Télécoms Sans Frontières 
We support Télécoms Sans Frontières (TSF), deploying 
telecoms centres to assist war relief efforts and disaster 
hit locations. At times of humanitarian crisis, we provide 
emergency telecommunications to help aid organisations 
and the victims they serve. We assist TSF as a corporate 
partner, and through them will continue to help people 
displaced by war or disaster. We recently received a letter 
of thanks from the Mozambique government for our 
assistance during the 2019 floods. 
 
 

Other work 
We support the Thuthuzela Aid Community Centre, an 
orphanage and day-care refuge for abandoned and abused 
children in South Africa. We also sponsor charity runs in 
January in Honolulu, in aid of Make a Wish Foundation, and in 
Atlanta in June, in aid of TSF. 

Why we do it 
Internally, such activity builds camaraderie among 
employees, working together, regardless of seniority, 
for the greater good.

Externally, we believe we must give back to the society of 
which we are a part. We want to share in our success by 
supporting our customers, stakeholders and the public in 
general, through our community investment strategy.

The work of the wider PCCW Global family



optifyyourworld.com

Contact us

PCCW Global Networks (UK) Ltd.
University Court, Staffordshire Technology Park
Stafford, ST18 0ES 
United Kingdom

hello@optify.net  |  +44 (0) 333 308 0080
To learn more about PCCW Global Networks, explore
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